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“I have a wonderful apartment on Central Park West that has park 

views,” she said, referring to a two-bedroom prewar co-op apartment 

currently listed at $4.15 million. “I was so tired of using the words 

‘park views’ that I decided to write ‘park vistas.’ But it didn’t show up 

on any keyword search. People would type in ‘two-bedroom Central 

Park views’ and ours didn’t come up.”  

On the Internet, photos speak as loudly, if not louder, than words. 

These have changed, too; these days they project investment-

worthiness. 

“There are no more obsessive-compulsive close-ups of faucets and toilets,” said Mr. 

Ehrmann. “Now you’re shooting the size of the space — the long shot, not the close-up. 

You have to be able to convey some sense of value.” 

Pretty pictures aside, how does a seller know if advertising is working? Mr. Purcell says 

that an ad that prompts 5 to 10 phone calls is effective in the current market.  

But some buyers wonder whether brokers may be spinning the degree of spinning going 

on. 

“I haven’t noticed that advertising has really changed,” said Alison Blackman Dunham, 

50, a freelance writer and online advice columnist who lives in Brooklyn Heights. She and

her husband, John, are shopping for a Manhattan apartment with a view of the Hudson 

River for under $1 million.  

“I’m absolutely seeing ‘all the luxury-you-deserve’ and ‘high-end-living’ kind of stuff,” she 

said. “If anything, I’ve noticed that that’s what they’re pushing, the marble bathrooms 

and elegant lifestyles. And it’s not a turnoff to me. I don’t feel apologetic or gleeful about 

what’s happening in today’s world. I’ve worked hard in my life to get to the point where I 

can even afford to consider moving, and if I want to live like a pasha, no one’s going to 

make me feel guilty that I’m not more frugal.” 

While she has noticed more announcements about price reductions and deals to be had, 
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she said these come-ons were lost on her: “There’s a reason why the price is so low—you 

may be next to a dump or on the first floor.” 

Asked to describe an ideal ad, she gave this advice: 

“Tell me the number of square feet and whether that includes the balcony or the 

bathroom. Tell me if there’s an issue, like if it’s on the first floor or next to a place where 

they’re grinding up glass for recycling or if the maintenance is high. I want to know how 

long it’s been on the market. 

“Show me real pictures,” she implored. “Do not show me a picture of the neighborhood or

somebody with a Cartier bag. I do not want to see the lobby or the health club. I want to 

see close-up pictures of the apartment so I can see its warts — if you’re next to a 

playground, there’s some mother who will love it, but it’s not for me.” 

Ms. Kory delivered a sympathetic but firm response to Ms. Dunham’s suggestions. 

She explained that in order to avoid lawsuits by buyers, brokerages allow their agents to 

advertise co-op square footage only if it can be backed up in writing by an expert source 

like an appraiser, co-op board or architect. (Condo measurements taken from the offering

plan are permitted.) 

As to Ms. Dunham’s call for warts-and-all transparency in advertising? 

“Her point is well taken,” Ms. Kory said, “but our job as brokers is to get people through 

the door, and our responsibility when advertising is to the seller. What seller would like 

you to say the apartment is on the first floor, across from a playground, and needs work? 

We don’t want her frustrated by seeing a playground, but on the other hand, she might 

fall in love with the apartment and end up buying it because it meets her needs in every 

other way.” 

Well, maybe. But there’s also a risk of aggravating the playground-adverse buyer who 

expects straight talk from advertisements. 

Ms. Dunham, a k a Advice Sister Alison, had more to say about that: “Don’t use all caps, 

which is like screaming at me and just connotes cheap and annoying and gives me a 

feeling I won’t like the broker,” she advised. “And I don’t like things that flash at me or 

take a long time to load.” 

« PREVIOUS PAGE

More Articles in Real Estate »A version of this article appeared in print on March 1, 2009, on page 
RE1 of the New York edition.

 

Click here to enjoy the convenience of home delivery of The 
Times for less than $1 a day.  

Ads by Google what's this?

Get Out of Condo Purchase 
Use No-Condo.com attorneys to get your condo deposit refunded. 
www.No-Condo.com 

SKY Las Vegas Condos 

 

 

s

nytimes.com/business  

New! Energy & Environment section  
Also in Business: 

Browse all of the new features  
Research energy topic guides  
Video: home green home  

ADVERTISEMENTS 

Weichert.com  Realtors, Real Estate Listings, 
Homes for Sale, and Mortgages.  

Get Times Reader Free. A Digital 
Newspaper That Reads Like The 
Real Thing. 

Some promise you the world. We 
deliver. Subscribe today to The 
Times.

Ads by Google what's this?

Homes in Weschester 
It pays to ask ! Residential & Commercial 
www.marc4realestate.listingbook.com 

What's My House Worth? 
Find your home's current market value online with 
HouseValues.com. 
www.HouseValues.com 

Luxury Home in Manhattan 
Classic European and Modern Style Manhattan Living, in 
Chelsea 
www.PrimaChelsea.com 

Page 2 of 3Adjectives Get Evicted - NYTimes.com

3/3/2009http://www.nytimes.com/2009/03/01/realestate/01cov.html?pagewanted=3&_r=1&sq=alison blackman du...



    

Home World U.S. N.Y. / Region Business Technology Science Health Sports Opinion Arts Style Travel Jobs Real Estate Automobiles Back to Top  

Copyright 2009 The New York Times Company Privacy Policy Search Corrections RSS First Look Help Contact Us Work for Us Site Map  

Past Coverage 
BIG DEAL; Team of Rivals (March 1, 2009) 
YOUR SECOND HOME | A SPA WEEKEND; A Sensual Retreat at Your Own Place (February 27, 2009) 
HAVENS | BRIDGTON, ME.; Lakes for Snowmobiling Now and Boating Later (February 27, 2009) 
AWAY; The Old House That Became a Way of Life (February 27, 2009) 

The only luxury high-rise condominiums on the famous strip. 
www.skylasvegas.com 

What's My House Worth? 
HouseValues' free service helps you determine the value of your home. 
www.HouseValues.com 

Related Searches 
Housing Get E-Mail Alerts 
Real Estate Get E-Mail Alerts 

Security Guards Become the 
Front Lines in India 

Liked the Show? Maybe It 
Was the Commercials 

Short of Dentists, Maine 
Trains Doctors on Teeth 

A Fill-In on Cable Is Thrust 
Into Host’s Chair 

Letters: A Far Cry From the 
Previous Job but ... 

Page 3 of 3Adjectives Get Evicted - NYTimes.com

3/3/2009http://www.nytimes.com/2009/03/01/realestate/01cov.html?pagewanted=3&_r=1&sq=alison blackman du...


